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Introduction
The popularity of online consumption trend and overcoming technical difficulties of network security transactions make the online business developed rapidly in the past 2 years. Data show that the second quarter of 2011, China's online retail turnover reached 192.4 billion RMB, in which apparel sales reached 44.5 billion RMB with an increase of 68.9%. Apparel sales accounted for 23.1% in the overall online trade, maintaining the position of the largest trade category [1]. In addition, with the decline of China's foreign trade exports due to the global financial crisis, domestic fashion companies are embarked on the internet platform to expand their overseas markets.
Nowadays, Chinese fashion companies prefer applying E-commerce marketing model, and have made attractive achievements. Competition in the apparel industry is gradually extended from the traditional physical channels to the virtual network. E-commerce has become an indispensable marketing method in China.
1. The urgency for university to cultivate e- commerce talents
E-commerce has turned the traditional sales model upside down by forcing companies to adapt or die. In some cases brands such as “VANCL”, a famous brand for garments have moved away from the traditional store front to using only the internet to sell their products. Agreements with network platforms such as Taobao, Amazon, Google, Facebook and Twitter are helping even small companies to meet customers that a traditional storefront would have no chance to sell to. At the same time, the rapid growth of E-commerce in the Chinese fashion industry has exposed a new problem——severe shortage of fashion E-commerce professionals. 
Nowadays, you can hear entrepreneurs complain constantly: "It’s too difficult to find staff both understands internet and fashion business". In fact, most fashion companies don’t find their former foreign trade staff can’t hold the business due to lack of E-commerce management abilities, until they start to invest the E-commerce business. Seeing the blowout of E-commerce market, Chinese entrepreneurs feel ambitious, but hesitate at the same time, because shortage of talent has seriously hindered the development of their steps. In this confusion, they turn to universities for help. 
University is never static place, but an organization adjusts with the environmental change [2]. She has the Obligations and responsibilities to cultivate professionals for society and industry. We should not complain about E-commerce development too fast for the university to develop the necessary talents; and we should have a correct view on universities’ cultivating lag to the development of E-commerce; we more should realize the urgency to set in E-commerce curriculums to our university.
1.1 The huge fashion E-commerce talent shortage 
Most fashion companies have found many difficulties with finding the right person to fit their requirements. The main problems are: 1, many E-commerce professionals have little or no background of the fashion industry and even a basic understanding of background art are rare. This is a great pity for clothing companies who have developed their reputation through the creation of unique designs and brand names. 2, a lot of individuals and agencies provide web design services, but most of them are over-formatting. Agencies that can provide services combining the specialties of fashion design philosophies with modern internet techniques are very rare.
Talent shortage has been a bottleneck restricting China's E-commerce development. Opening some well-known job-seeking website, you will find fashion E-commerce talents, such as website design, internet manager are among those hottest positions. The largest Chinese online recruitment agency "51 job" released latest report, said in June 2011 the demand of E-commerce talents continued strong, increased by 11% than last month, was currently the largest industry talent demand, and this trend will last for a long term. Other data shows, in the next 5 years, within 3 million small and medium-sized enterprises in China, half of them are going to use E-commerce to do business, the demand of E-commerce talents’ will reach more than 3 million [3].
1.2 Universities should add crossover E- commerce curriculums 

For a long-term, fashion teaching in Chinese university is art design and production oriented. Fashion E-commerce direction is still a blank. The survey found, so far, there is no university in China has opened fashion E-commerce professional course. Only some social training agency has similar course, but their teaching hours is limited, recruit students number is few, students background are uneven, and can't meet the requirements of the enterprise finally. We should confess the current domestic fashion E-commerce talent cultivation falls behind of the industry development. It is in an imbalance situation and will affect the whole industry, if this lag doesn’t change. 
Under China's current higher education system, China is not lacking in personnel skilled in marketing, customer services, production management, administrative, financial and other fields of E-business talents. However, in terms of the requirements of the apparel industry, personnel who are familiar with advanced management concepts, the operation of E-commerce processes, the characteristics of apparel products and the application of composite cross-border high-skilled talent is limited.
2. Special knowledge structure of fashion E-commerce talents
According to the requirements of the apparel industry and the analysis of the enterprises within the industry, it was concluded that E-business talent in fashion industry needs additional knowledge in the following three areas: 1, Fashion design, 

2, Fashion marketing 3, E-commerce. 

First of all, the understanding of fashion design is the base of all other knowledge as it provides the concept of art and color as well as the principles of fashion design and manufacturing technology, etc. this basic knowledge is the foundation for E-commerce talents within the fashion industry. 

Secondly, an understanding of fashion marketing is very important too. This is a new system especially for the fashion industry, which has come out of the general theory of marketing after analysis and summary combined with the features of fashion products. The Fashion marketing system includes the basic theory of marketing, market research, data analysis, etc. Fashion marketing knowledge is the support for the whole structure of E-business talents. One can use the E-commerce knowledge properly only after thoroughly understanding requirements of the industry.

Last but not least, Knowledge of E-commerce is the focal point for the whole knowledge system. It is the key point of this knowledge system. Knowledge in the process of E-commerce, website design and internet basics provide new methods for making the marketing concept come true. 

We could say one masters the subject of fashion E- commerce, after learning the basic knowledge of fashion design and marketing and knowing how to use the skill of E-commerce to accomplish a marketing plan. But an international perspective, quick reaction to new trends, and the proper judgment of fashion events are also necessary for E-business talents.

To summarize the three knowledge areas, knowledge in fashion design plays a key role as the foundation, with the knowledge of fashion marketing acting as the structure, building upon the initial foundation and the application of E-Commerce with the foundations and structure allows the right elements to be combined to meet the fashion industries requirements

3. Integrating existing courses into an interdisciplinary fashion E-commerce curriculum system
Fashion E-commerce is a complete new field of knowledge, which includes apparel design, marketing and electronic information and other knowledge, and requires universities create a new curriculum system to support.
After years of development, fashion design and marketing curriculum construction in China has been approaching perfection. It’s possible to create an E-commerce courses series base on that. It is comparatively easy to train the students with knowledge in fashion design and marketing. How to bring E-commerce into the curriculum at an appropriate level to meet the industries requirements requires more detailed study. We can bring in some of these courses and integrate them with courses within the fashion industry and form a relatively complete series of courses of professional fashion E-commerce. 
Take Fashion Institute of Zhejiang Science & Technology University(ZSTU) for example, since 2000 to create fashion design and marketing teaching direction and opened more than 20 fashion design and marketing professional courses. These courses are separated into 4 teaching modules, which are fashion brand planning, retail management, apparel product development and visual merchandising. In 2010, Fashion Institute of ZSTU picked out appropriate courses from 4 modules, and added some new courses such as "network market research", "fashion online marketing experiments” and "SPSS Data Analysis" to integrate into a new fashion E-commerce curriculum system (table 1). and experimental course, to develop a series of apparel e-commerce curriculum, which in Table 1. The course series has been put into the 2011 teaching program, currently being implemented.
	Course Name
	Credit
	Recommended semester & Weekly hours

	
	
	hours
	1
	2
	3
	4
	5
	6
	7
	8

	Introduction of fashion industry
	3
	48
	4
	　
	　
	　
	　
	　
	　
	　

	“Approached the E-business” Seminars
	1
	16
	
	2　
	
	　
	　
	　
	　
	　

	Fashion e-commerce Infrastructure
	3
	48
	
	8
	
	
	
	　
	　
	　

	Fashion Consumer Behavior
	2
	32
	4
	
	
	
	
	　
	　
	　

	Fashion Trends research and analysis
	3
	48
	
	
	
	4
	
	　
	　
	　

	SPSS  Data Analysis
	2
	32
	　
	
	
	
	4
	　
	　
	　

	Workshop of Fashion Merchandising
	3
	48
	　
	
	
	　
	　
	4
	　
	　

	Fashion English
	4
	64
	　
	
	
	　
	　
	
	4
	　

	Internet market research
	2
	32
	　
	
	
	　
	　
	4
	
	　

	Fashion merchandising planning and control
	3
	48
	
	
	
	
	
	8
	
	

	Fashion E-commerce Practice
	3
	48
	
	
	
	
	
	
	8
	

	Fashion branding
	2
	32
	
	
	
	
	
	8
	
	


Table 1  ZSTU fashion E-commerce Interdisciplinary Curriculum System
The above curriculum system not only reflects the characteristics of interdisciplinary knowledge, but also pays attention to the relevance of course. First-year courses focus on the internet market and the background of the fashion industry of E-commerce such as Taobao.com, blogging promotions, enable students take interests in the fashion E-business, guide students to concern about the information in their daily lives , and make full mental preparation for later learning. Then in the sophomore and third year classes, add the theory courses gradually, such as the introduction of website design and internet merchandising development, etc. In the fourth year, set up fashion E-commerce practical courses, carry out practical training, fashion brand simulation and E-commerce virtual operations
4. Applying new teaching model to train interdisciplinary E-commerce talents
An emerging new professional segments training program, includes not only the new curriculum system, but also appropriate teaching model to match with.
Student learning methods usually have two ways: one is by the restatement and the espousal of the original to accumulate knowledge, the other is through questions asked by teacher to enable students to acquire knowledge. The former relies on imitation and memory of the "shallow learning"; the latter depends on the inherent wisdom and practice of students' "deep learning.” Practical learning is essentially a deep learning [4]. Fashion E-commerce application of a strong knowledge of construction is to solve practical problems. Therefore, the practical learning for students is indispensable.
In order to accomplish the practice procedure of teaching, we suggest fashion schools build an E-commerce teaching platform for student practice. Fashion institute of ZSTU established its E-commerce Virtual Teaching Platform (Figure 1) in 2011. This online classroom includes a number of sections; simulate different virtual E-commerce tools, such as virtual electronic mall, virtual Taobao store, virtual brand promotion, and online communication. At the same time, design network experiment content (including experiment purpose, requirements, procedures and key point, etc.), adding case study of experiment.       
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           Picture 1  ZSTU Fashion Institute E-commerce Virtual Teaching Platform

The platform makes full use of the virtual characteristic of internet, help students familiar with present e-commerce development situation, comparing different network marketing mode characteristics and scope of application, and grasp the fashion network marketing basic skills. Under the guidance of teachers, students could complete a variety of network marketing practical operation, set up online stores, practice store design and decoration techniques, and learn online publicity and promotion skills.
5. 翻译结果重试Conclusion
Facing the rapid development of society, the education curriculum system’s update is crucial at this moment. Otherwise, it is difficult to meet the urgent needs of talent as required from the fashion industry. 
The new merchandising model, E-commerce, not only have changed the marketing model of contemporary businesses but has also changed the consuming model of customer. One cannot predict the future of E-commerce but we can all tell that the needs for experienced personnel with knowledge in E-commerce and the fashion industry are absolutely essential. This is especially applicable to meet the needs of people within the fashion industry. So this article discussed how to set up an interdisciplinary education model of fashion marketing and E-commerce which is suitable for the current domestic business environment and the requirement of the fashion industry in the future. We hope that this paper will facilitate new ideas to develop graduates with the right skills to meet the needs of the fashion industry.
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