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Fashion is simply too big to be ignored: 7% of the total world exports are in clothing and textiles manufactured by 26.5 million workers, mainly women. (Well Dressed, 2006: 8-9) The ecological and social impact of the global fashion industry remains a cause of concern and needs to find answers.

Fashion designers need to establish new systems of design identities rather than to depend on western historical data.  How many times can the 60s be revived since the 60s? All the decades have overlapped dangerously. Soon everything in will be simultaneously out (Davis, 1991: 107 quoting Hochswender)

Understanding 'culture', dimensions may prove to be an important way of addressing the need of today as fashion is becoming more glocal and diverse. Fashion needs to originate in specific culture of the country and in its local practices not only for its multicultural identities but also for design diversity and ‘polycentric approach to it’. (Braham, 1997: 145). 

Cultural perspectives would provide a way of practicing fashion in a sustainable and socially responsible manner offering change in the attitude encompassing appreciation of local practices, values and cultural memory that may challenge the existing hierarchies of ‘designer’, ‘producer’ and ‘consumer’ Product experience then, may not only interface with cultural practice at the commercial level, but become a cultural practice itself. 

Design based on human factors of local sewing and textile skills and materiality would offer a new design diversity representing cultural memory in the skills, materiality and in a way it is consumed.  Change in consumer’s approaches may take us beyond an ‘eco’ or ‘green’ design strategy which only value natural materials.

The purpose of my paper is to explore how the contemporary designers could contribute to change the existing situation of the fashion world? Can clothes be designed on cultural significance and of production that may help us develop an emotional attachment to them, that make us want to cherish them and look after them well and controls our over consumption approach?’







Introduction

There is more to life than increase its speed (Gandhi)

Fashion crosses boundaries to reach millions of consumers globally and is a significant indicator of social, economic and chronological change.Growth in fashion business became evident and globally acceptable because of multidimensional and cross cultural understanding of diverse cultural roots. Fashion grown from different roots manifests ecological and cultural fashion expression and offers a great variety of fashion products to the world market. Multiple fashion sensibilities and concepts available in the market have given a huge choice to the global consumers.  Retail stores are filled with variety of fashion products, where many clothes, many collections and too much stuff created by designers of different origin, different sensibility and of different cultural back ground is on display. 

 Designers rely on agencies for the forecast information of the season to be to right and correct for the global consumers markets. But, unfortunately their mental as well as physical distance and remoteness to their consumers and markets make them lose the human, emotional understanding to their designs. Designs get created in isolation are hence diluted and with insignificant design vocabulary. These soulless and mass industrial produced designs soon lose their identity and richness and become cheaply available in various segment of market.
 
Consumers on the other hand remains perpetually confused on their fashion choice of  fast fashion. They are not able to make up their mind and lands up in buying products which do not satisfy their cultural aesthetical needs and their aspirational needs.  

This market gimmick and demand does not allow fashion to last for longer period in the market place and forces people to wear them not more than one season. 

Clothing represents about seven per cent of world exports. Globally, the workforce in clothing and textiles production was around 26.5 million in 2000.More than a quarter of the world’s production of clothing and textiles is in China and has the largest share of world trade. Western countries are still important exporters of clothing and textiles, particularly Germany and Italy in clothing and the USA in textiles. 

The major environmental impacts of the sector arise from the use of energy and toxic chemical. Waste volumes from the sector are high and growing with the advent of ‘fast fashion’ on average, UK consumers send 30kg of clothing and textiles per capita to landfill each year. 

Fashion needs to represent itself more seriously and needs to change its design philosophy. It needs to understand the deep rooted and embedded practices of diverse cultures and needs adopt them with holistically understanding rather than picking up whimsical and superficial references to create seasonal drama. 

Re- think and Re- value

Fashion today co-exists with different sensibility of diverse roots and is known to be a glocal phenomenon with many players working in a self directed manner. New technologies, global capitalism, development of the factory system of production, proliferation of retail outlets, fashion has become a mass-produced and mass consumed industry. Today’s fast fashion depends on greed; selling, more, making more money  where exploitation of labor and natural resources get juggled and squeezed in the pursuit of maximum profits. The use of energy and toxic chemical, waste volumes from this sector has been an issue of concern with the advent of fast fashion. 

 One need to slow down the pace of fashion production and try to put a stop to this land fill of waste volumes and try to think of a different system that makes money while respecting the rights of workers and environment to produce conscientious garments defending consumer information and protecting cultural identities. Fashion needs to find values within in the context of regions and commitment to improve its citizens’ quality of life. In melding the ideas of global clothing industry we have to build a new vision in the era of sustainability; where pleasure and fashion needs to be linked with awareness and responsibility.  It needs to understand that it is interconnected to the larger environmental and social systems. It needs to bring in culturally significant and relevant design solutions and strategies which promote stream line production systems, ecological production methods, ethical business tactics while recognizing the collective choices that affect the environment and people. 

 Culturally significant  fashion industries can offer a best production solution  to slow fashion demand where  garment may get created locally and  custom made for an individual either as home production or is made on order from dressmakers and tailors in small numbers using responsible production techniques. Small and batch production will cater to quality rather than quantity.  It will be about choice, information and with cultural identity that would support the psychological and physical needs of communities and its people.  Fabrics used mostly needs to be - cotton, hemp/linen, merino wool, cashmere, ahimsa silk. Fabrics dyed with natural dyes or non polluting dyes. Unbleached fabric and handloom fabric will represent eco, ethical and green revolution. There will be no sweatshop scenario   and ethical garment production techniques and responsible usage of resources like water, heat, light and power will be in place. Because of the small production method and slow fashion philosophy, each stage of design and production, right from the growing of the cotton, to the spinning, weaving, tailoring, packaging, transportation and retailing everything will become possible to be used in environmentally sensitive methods. Further to this Fair Trade ethics and ethical production methods, Fair wage payment to labor will become possible. This will create a healthy working condition. Production will means fulfilling the requirement of a community and with good earnings capacity where people will make money for quality and substantial design. 

Slow fashion, concept was coined by Kate Fletcher in 2007 (Centre for Sustainable Fashion, UK) to oppose to fast fashion of contemporary time. This concept relates to cultural specific concept of production very well. The Slow Clothing Movement was intended to reject all mass produced clothing referring only to clothing made by hand, but later has broadened to include many interpretations and is practiced in various ways similar to the cultural specific industry.

Cultural specific production philosophy and slow fashion philosophy promotes similar ideas and perspectives like-----

· Opposing and boycotting mass produced fashion (AKA "Fast-Fashion" or "McFashion").
· Choosing artisan products to support smaller businesses, fair trade and locally-made clothes.
· Buying secondhand or vintage clothing and donating unwanted garments.
· Choosing clothing made with sustainable, ethically-made or recycled fabrics.
· Choosing quality garments that will last longer, transcend trends (a "classic" style), and be repairable.
· Doing it yourself - making, mending, customizing, altering, and up-cycling your own clothing.
· Slowing the rate of fashion consumption: buying fewer clothes less often.

We cannot go back to earlier times, but we can believe in adopting the finer aspects and ethical ways of earlier practices of culturally significant design philosophy and support slow fashion concept. New Innovations in production technologies and novel ‘smart’ functions of materials and design would help to conserve natural resources and human values. One needs to shift the focus from mass production of globalization to small production methods of regionalization and may be further looking towards localization (Shashank Mehta )

This paradigm shift would not only offer exclusivity and focus to fashion garment business but also direct the consumer to be more environmentally aware. (Abrams 1993:161-165).  www.fibre2fashion.com

Finding culture dimension  

Fashion today, being a glocal phenomenon and pluralism becoming central idea, tastes are rapidly becoming diverse. A whole host of international luxury brands are trying to take in the aura of cultural specific inspirations and ethnic scents from different cultures in order to create something different and new without really going deep in specific culture of any country and in its local practices. The Intricacy of the local handicrafts and design very whimsically gets picked up into high fashion arena just for fashion diversity. Richness of heritage and mythology and vibrant use of colors all these are find  patrons internationally just for its multicultural diversity.



Jean Paul Gaultier designing for luxury house Hermès, created a luxurious spring collection based on the colors and styles of India. Models walked out in front of a backdrop of cascading saffron powder in embroidered shorts and tunics, harem pants, and colorful gowns in vibrant colors topped off with maharajah-like headdresses woven with orange Hermès ribbon. 

Jean Paul Gaultier also, showed a line of sari dresses which were greatly appreciated by the Western market, they created a widely popular & a stunning series of scarves that continue with the same theme that inspired their Spring-Summer collection: Mystical India. Featuring bold, contrasting colors, floral and geometric patterns, and traditional motifs like the elephant, the lavish silk twill scarves  a reflection of the vibrant Indian culture. 

Armani men’s wear the runway was filled with models striking poses in the Indian-inspired dhotis, band-collared jackets and vivid silks that were a major theme of the collection. The models hustled to get into yoga poses on the floor.

Judith Leiber, a luxury handbag brand created truly remarkable and one-of-a-kind designer handbags inspired by Hindu mythology.
 
International designers and labels continue discovering and unearth regional and traditional art and culture of different country with a neat excuse to give up that black leather tote for a ‘bandhini’ inspired silk hobo! (as created by Mumbai based handbags label Princesse K)

 Unfortunately, these  beautifully and innovatively culturally inspired collection by all these well known designers, are not able to sustain itself for longer duration of time in the global markets and remain in the lime light for just a season. The fast and varying approach to fashion does not allow designers to think beyond to any cultural significant design methodology. This is the reason, this fast created fashion is not able to satisfy the need of its customers in the long run and sometimes even hurt the sentiments of a particular culture because of it pretension and extremely limited design perspective.

 Fashion design industry needs to enforce its requirement and made to understand that there is   difference in culturally inspired design and culturally significant designs concept. Culturally inspired design has just one dimension and is part of fast fashion which caters to mass market 
whereas, culturally significant design believes in slow fashion concept and is multi dimensional where the entire design process of fashion and its production method and its involvement with the consumer and environment is an important factor. It caters to a specific consumer. 


Culturally significant design 

Culturally significant design connotation has been a great importance to the survival of human race and has been playing a key role in society expressing characteristics and ways of living, thinking of groups and individual of different time periods and societies projecting differences and similarities capturing human nature.  
This never failing evolved design philosophy and culturally rich knowledge based on forbearers needs to become an important study material for the new fashion innovation.   

Fashion which is based on culturally significant design concept and has a human approach to it has potential to initiate a new way of thinking, creating a life style encompassing the use of local practices, values and cultural memory as strategies, where emotional value remains an integrated part of it. This approach to fashion is able to challenge the existing hierarchies of designer, producer and consumer. This deeply rooted philosophy has potential to initiate a new design vocabulary which would promote a real soulful streamline design using localized and customized ways, which are ecologically sustainable, manageable and effective. 

Fashion designers from different parts of globe (Europe and America) are recognizing values of culturally significant design vocabulary and are trying to promote their local and regional skills and production methods and have begun to establish this new design vocabulary based on their indigenous roots. 
 
Some designers have drawn from familiar cultural signifiers for their inspiration, others have moved, literally and metaphorically beneath the surface, to find references from their cultural practices, cultural values and cultural memory.

 For example, Coopa-Roca, a Brazilian women’s sewing collective, has revived local craft skills and provided much-needed employment in the largest favela in Rio. Similarly, in the United States Alabama Chanin has revived the spirit of the quilting bee to create finely stitched garments from recycled cloth. Both projects have used local resources, and transparent production systems based on local domestic sewing and textile skills while focusing on cultural significance, human factors and materiality. 
 (Abstract www.communicationandculture.co.uk)

 Jan- Jan Van Essche’s approach is taking it deliberately slow, when the fashion world is preparing to speed up even more. He is aware of time becoming one of the most luxurious items of them all. His design philosophy is that there are no seasons. He releases one collection a year and his items are meant to be worn layered depending on the time of the year and mixed with other brands and items you already have in your wardrobe. 
His clothes are produced locally which means they bring support to companies within Belgium and help to keep up the long and successful history of Belgium's fabric manufacturing past. But in the end it is his pure and urbane designs.

Simmonds proclaims her designs are the "greenest jeans available in the world of fashion." Why? The denim (certified Fair trade cotton) is hand woven using original craftsmanship and looms that date back centuries. This supports and helps to revive the industry, which still employs over 13 million people in India. Additionally, Simmonds uses a dying process that is 100% natural: natural organic indigo is extracted directly from the indigo plant and then the cotton is dyed by hand in a process that is chemical free and uses little electricity. It is then sundried which gives the denim an amazing array of colors. Not to mention her white denim is the first ever bleach-free, 100% organic denim ever to be made. Each pair of jeans is different in that not only do they have the weaver's signature of who made them, but details include: 9 carat gold plated trademark rivet on every pair; eco gold plated buttons and; azo free thread embroideries organic pocketing.

Simmonds tells us that the total time to make each pair of jeans is 365 days. Again, this reflects her philosophy of "slow fashion." And although her company is not a large one she wants pioneer a big bang concept that is all about the luxury of what we are wearing from beginning to end. We like the sound of that. Sharkah Chakra 

Ritu Kumar is one of India’s leading designers who have created a distinct style of designing by giving ample focus to ancient traditions of Indian craftsmanship within rural setup and environment and advocates the heritage in the Indian fashion industry. She has successfully bridged the gap between traditionalism and modernity Ritu has gone a long way to create her own definition of the term ‘fashion’ in the Indian context. She has successfully demonstrated that the products from the handicrafts can be as profitable and even more glamorous compared to that of machine and that Indian fashion is more than capable of holding its own stature in the global field of haute couture.

Sabyasachi Mukherjee is a young Bengali designer from India who has taken India's chattering classes by storm. He insists that to be well-dressed at Delhi and Mumbai's best cocktail parties, you have to be wearing not glittery Western-inspired tube dresses and leggings created by mass industry, but khadi, Khadi, he says, is refined, sophisticated, eco-friendly and comfortable. To wear it is a sign of being well-dressed and cultured. Best of all, in his view, production of design in culturally significant way should not only help India's rural craftsmen and women but also new and sustainable fashion business.
 
These examples show, at different levels from different geographies, there are enough    potential for culturally significant approaches to the fashion industry, to help instantiate a new way of thinking about fashion clothing. It offers sustainable and socially responsible way to life. 

   
Retaining the significant design

Culturally significant fashion which has a slow fashion vocabulary has the potential to flow from the design and production of clothes to the choices people and how to care for clothing and finally finding emotional attachment to their garments because these garments are customized individualized and are a classic piece of art, which are created just for them by the artisan for specific purpose in an individualized manner.

To retain and preserve this exclusive piece of fashion garment new business model has to get created. Preservation techniques and maintenance services needs to be promoted for the anxious consumers who wants to preserve his exclusive piece.  He will not mind valuing his piece by  paying more for its services such as repair by expert technicians, novel coatings, other maintenance services to retain garment’s freshness without really washing it or ironing it for it to last forever. 

Recycling businesses needs to get created too through various agencies because one does not wish to lose these garments along with this second-hand sale of these exclusive and special garment needs to be considered an acceptable norm. One will never think of disposing these pieces of fashion garment but leasing these clothes till end of their natural life cycle may be an acceptable ideas. New designs also may be created by re-use these materials of this older garment and also substituting alternative materials to enhance the older garment.
Consumers have to be more aware while purchasing these exclusive and expensive pieces they need to get all the information on the specific product right. They need to acknowledge the truth of buying fewer but more durable garments and textile products and should be able to spend more money on  its services for it to last long. 
This may help the earth to get rid of its land fill and chocked environmental situation. When buying new products, Consumer has to choose only those products which are made with least energy and least toxic emissions and are made by workers who are paid a credible living wage with reasonable employment rights.

Conclusion

Fashion needs to slow down with understanding that it is interconnected to larger environment and social system. It needs to lessen the production pace for the earth’s regenerative capabilities to take place. New fashion vision needs to be seen where pleasure and fashion is linked with awareness and responsibility which enables a richer interaction between designers and makers, makers and garment, garment and user a strong bond of relationships which infuses possibilities to go beyond the garment manufacturing chain.

It could however be useful to remind everyone that our basic needs never change. The need to be seen and appreciated! It is the need to belong. The need for nearness and care, and for a little love! This is given only through slowness in human relations. In order to master changes, we have to recover slowness, reflection and togetherness. There we will find real renewal (Professor Guttorm Fløistad)

Culturally significant Fashion is like the brave soul who leaves the masses on their wide, smooth dead-end highway to march steadily along a narrow, difficult path to a bright future.( Nova Scotia, Canada)

One made things in Soviet times because one had nothing; one makes things now because one  has  everything". (Dr Liudmila Aliabieva) 


Internet Citation:
Abrams 1993 study as cited in Margaret C. Perivoliotis. The Cultural Significance of Hellenic Textiles. Available at http://www.fibre2fashion.com/industry-article/17/1661/the-cultural-significance-of-hellenic-textiles1.asp  (12 th.October 2011)

Allwood, JM, Laursen, SE, Malvido, R and Bocken, NMP 2006, „Well dressed? The
present and future sustainability of clothing and textiles in United Kingdom’, Technical
Report, University of Cambridge- Institute of Manufacturing, UK Available at uk/sustainabili http://www.ifm.eng.cam.ac.ty/projects/mass/uk_textiles.pdf   (12 th.October 2011)

Catriona Luke (2009) Indian designer champions homespun. Available at http://news.bbc.co.uk/2/hi/south_asia/8256410.stm  (12 th.October 2011)




Clark, Hazel (2007) Fashion and cultural practices – a model for creating sustainable design?, paper
presented at Icograda Education Network Conference 2007, La Habana, Cuba, available at
http://www.icograda.org/smallbox4/file.php?sb47dd624636621 (02 Nov. 2011)

Fletcher, Kate. Sustainable design in Fashion & Textiles. Available at http://www.katefletcher.com/projects.html(02 Nov. 2011)

Mehta, S. (2003) Sustainable Product Design; The Indian Context’ – a paper published in the institute’s Design Magazine – ‘Design Plus’, Vol. VIII, March 2003(02 Nov. 2011)

Princesse K India inspired fashion, available at http://princessek.hubpages.com/hub/India-inspired-fashion. (10 Nov. 2011)

Ritu Kumar Profile. Available at http://www.ritukumar.org/ritu-kumar-profile/. (10 Nov. 2011)

Timo Rissanen: Fashion creation without fabric waste creation 
Available at zerofabricwastefashion.blogspot.com/.../ethics-aesthetics-sustainable-fashion_27.html (15th. Nov. 2011)

Woodford. C (2011) Fair Trade. Available at http://www.explainthatstuff.com/fairtrade.html-)( 20th Nov 2011)
http://www.pratt.edu/about_pratt/visiting_pratt/exhibitions/pratt_manhattan_gallery/past_exhibitions 
 
TAMMACHAT Natural Textiles: Slow Fashion: An Opportunity to Slow Fashion: An Opportunity to Celebrat) ( 02th Dec 2011) spoke
 about the philosophy at 
Ethics + Aesthetics = Sustainable Fashion, and The Sustainability ... the importance of an zerofabricwastefashion.blogspot.com/.../ethics-aesthetics-sustainable-fashion_27.html (02 Dec 2011) Reduce, Revalue and Rethink—it expands on the traditional ecological mantra Reduce, Reuse, Recycle by acknowledging the importance of aesthetics within fashion design. ( 02 Dec 2011)



Internet Citation:
Abrams (1993) study as cited in Margaret C. Perivoliotis. The Cultural Significance of Hellenic Textiles. 
Available from: http://www.fibre2fashion.com/industry-article/17/1661/the-cultural-significance-of-hellenic-textiles1.asp  [Accessed 12 /10/2011]

Allwood, JM, Laursen, SE, Malvido, R and Bocken, NMP (2006) „Well dressed? Thepresent and future sustainability of clothing and textiles in United Kingdom’, Technical Report, University of Cambridge- Institute of Manufacturing, UK. 
Available from:  http://www.ifm.eng.cam.ac.ty/projects/mass/uk_textiles.pdf   [Accessed 12 /10/2011]

Catriona Luke (2009) Indian designer champions homespun. 
Available from: http://news.bbc.co.uk/2/hi/south_asia/8256410.stm  [Accessed 12 /11/2011]

Clark, Hazel (2007) Fashion and cultural practices – a model for creating sustainable design?, paper
presented at Icograda Education Network Conference 2007, La Habana, Cuba, 
Available from:  http://www.icograda.org/smallbox4/file.php?sb47dd624636621 [Accessed 02 /11/2011].

Dr Liudmila Aliabieva. DIY fashionable or why hand-made revival in modern Russia. 
Available from: http://transnationalclothing.com/abstracts/ALIABIEVE_Liudmila.html [Accessed 2/11/ 2011]

Ethics + Aesthetics = Sustainable Fashion, and The Sustainability Equation: Ethics and Aesthetics in Contemporary Fashion.  
Available from: zerofabricwastefashion.blogspot.com/.../ethics-aesthetics-sustainable-fashion_27.html [Accessed 15/11/ 2011].

Fletcher, Kate. Sustainable design in Fashion & Textiles. 
Available from: http://www.katefletcher.com/projects.html [Accessed 02 /11/2011]

http://www.pratt.edu/about_pratt/visiting_pratt/exhibitions/pratt_manhattan_gallery/past_exhibitions  [Accessed 10/12/ 2011]

Megan Bedard (2011) See It, Want It, Buy It, Flaunt It: Interview with Sustainable Designer Kate Fletcher. 
Available from:  http://www.takepart.com/article/2011/05/26/see-it-want-it-buy-it-flaunt-it-interview-sustainable-designer-kate-fletcher [Accessed 10/12/ 2011].

Mehta, S. (2003) Sustainable Product Design; The Indian Context’ – a paper published in the institute’s Design Magazine – ‘Design Plus’, Vol. VIII, March 2003. 
Available from: http://www.shashankmehta.com/papers.html [Accessed 12/10/ 2011]

MELİS ALPHAN (2011) Istanbul looks to become regional fashion king. 
Available from: http://web.hurriyetdailynews.com/n.php?n=istanbul-looks-to-become-regional-fashion-king-2011-07-28. [Accessed 2/10/ 2011]


Princesse K India inspired fashion, 
Available from: http://princessek.hubpages.com/hub/India-inspired-fashion. [Accessed 10/11 / 2011]
Professor Guttorm Fløistad ,Slow Movement 
Available from: http://en.wikipedia.org/wiki/Slow_Movement [Accessed 13/12 / 2011].

Ritu Kumar Profile.
Available from: http://www.ritukumar.org/ritu-kumar-profile/. [Accessed 10 /11/ 2011].

Sharkah Chakra Denim Launches in London. 
Available from: http://www.treehugger.com/style/sharkah-chakra-denim-launches-in-london.html [Accessed 10/12/ 2011].

SuperNaturale: Think Global, Craft Local. 
Available from: http://supernaturale.com/editors.html?id=153 [Accessed 10/12/ 2011].

TAMMACHAT Natural Textiles: Slow Fashion: An Opportunity to Slow Fashion: An Opportunity to Celebrate 
Available from: http://tammachatnaturaltextiles.blogspot.com/2010/04/slow-fashion-opportunity-to-celebrate.html [Accessed 2/12/ 2011]

The Fashion Philosopher. 
Available from: http://thephilosophyoffashion.blogspot.com/2011/11/about-slow-fashion-and-roots-reggae.html [Accessed 10/12/ 2011].

Woodford. C (2011) Fair Trade. 
Available from: http://www.explainthatstuff.com/fairtrade.html [Accessed 20/11/2011].

