The impact of fashion blogs on teaching fashion trends

Generations of fashion students learned how trends develop, how new ideas begin with their originators, then disperse to early adopters and subsequently follow a number of different phases before they are accepted by a mass market and gradually vanish.

To understand how it works they studied various reference materials such as books, magazines, advertisements, catwalk videos, street reports and trend forecasting reports which could be purchased from re-known publishers specialising in fashion and related fields.

Trend forecasting and reporting about fashion trends used to be the domain of fashion professionals.
Trend reporting included the scouting of trends in metropolitan cities around the globe, documenting, analysing, editing of written and visual material and finally publishing the information in printed or digital format.
Trend forecast reports could be mainly purchased from professional forecasting agencies, which had their headquarters located in fashion capitals and were well connected across the globe. Their names and logos were well known amongst the fashion fraternity. Their seasonally published issues promised in depth research, graphically appealing layouts and well written informative texts.

Professional trend information was extremely expensive and handled with respect. Seasonal trend and forecasting reports were collector’s items and designers archived them over years to build small fashion related libraries for themselves.
Trend reports and trend forecast publications set the standards for the quality of layouts, graphic representation of fashion drawings, illustrations and lingo for anyone working in the fashion industry. To command equivalent skills distinguished professionals from laymen. The quality regarding skills for observation of detail and relevance of representation of fashion information was the benchmark for fashion teachers as well as students aspiring for careers in the fashion industry.
Since a few years trend scouting and reporting has become the mission of DIY forecasters and stylists who distribute their observations and opinions through the internet in the form of fashion blogs. These are personal newsletters of any fashion context, often created by bloggers who do not have a professional background or expertise in fashion.

Fashion blogs stand for user created information of varied authenticity and quality, yet are acknowledged as representative for a common opinion.

Fashion blogging has become a trend themselves and everyone who can somehow handle a digital camera and understands how to post his observations seems to consider themself a tastemaker.

The hunt for uniquely new things in fashion is meanwhile resulting in an oversaturated market of trend forecasts and trend reports.

Streetstyle, documented through shoots of original and unconventional dressers at fashion weeks, which was once considered avant-garde has become mainstream.

Street style blogs pioneers such as Scott Schumann, the creator of ‘thesartorialist’, are now part of an overcrowded scenario.

Innovators and early adopters first appear in fashion blogs before they are shown in fashion consumer magazines.

Fashion bloggers are admired, accredited, highly paid and often rise to fame within a short time span. 

Fashion blogs are part of the global trend of grass-root journalism, a phenomenon that challenges the concept of education, training and academic degrees as a starting point for professional careers. The success of fashion blogging as an income generating career option sans academic background or professional training seems to question the existence of course outlines, curricula, design of teaching and learning material and didactic methods.

Against this background it is important for teachers to understand the significance of fashion blogs in the context of teaching and learning in order to be able to deal with the phenomenon in a pragmatic way and to counteract the devaluation of education and training in fashion and related fields. 

The significance of fashion blogs for teaching and learning in fashion.

Since fashion blogs themselves represent a trend, they are relevant references for teaching and learning about fashion and developing trends.

Teachers need to accept that fashion blogs have an impact on teaching and learning about fashion. They need to understand the relevance and usefulness of blogs as a reference point for contemporary aspects in fashion and related didactic methods.

Unlimited availability

Fashion blogs are useful for the preparation of classes and tutorials.

Blogs are equally available for teachers and learners, anytime and anywhere. Teachers can easily refer to respective content through email and request students to read and comprehend to prepare themselves for classes. Students are used to virtual communication through social networks and will more likely open a link referred to them by email to explore digital information than read and analyse a printed text. 

Multi-channelled learning experience
Fashion blogs provide a kind of multi channelled learning experience since they are usually rich in visuals, video clips and sound. Information that is provided through visuals, sound and text is a multi-sensory experience and can enrich and boost a deeper learning.

Shared learning

Fashion blogs can easily be shared with peers and friends. Commenting, chatting and discussing about topics deepen understanding and thus does enhance learning. 

Blogs can as well be shared by teachers to align subject knowledge in the department about current issues in fashion. This helps to exchange planned or taught inputs and can improve awareness and interdisciplinary knowledge management.

Career options

Fashion blogs denote contemporary career opportunities. They represent a vast range of options for students to create a niche for themselves in the fashion industry. Blogs indicate current trends regarding fashion context as well as contemporary visual and verbal representation of contextual information. Design and content of fashion blogs are an opportunity for teachers to guide students regarding their individual development and growth in an extremely fast changing scenario.

Soft skills and Me-branding
Fashion blogger demonstrate rules for success. Their creators prove that apart from subject knowledge, individual passion, originality, efforts and creativity are helpful to generate income and acknowledgement.
Fashion blogs are setting standards for self PR. Constant up-dating of user created content has become the norm for self branding and networking. Tutors can encourage students to create blogs tutor them to achieve quality in content and presentation in order to improve career prospects.
Insight

Fashion blogs allow insight into the professional world of fashion in a way which was not there for earlier generations of students. Video clips from runway shows and design studios and interviews with designers or fashion consumers provide a glimpse into the real world of fashion from various perspectives. This supports the understanding of procedures and processes in conceptualisation, design development and presentation of fashion.
Classroom and peer discussions

Fashion blogs are a useful source to initiate class discussions.  The variety of content and presentation is a constant source for critical reflection about fashion issues and their promoters, which can be utilized for peer discussions and tutorials.
Influence on role and responsibility of teachers
The existence of fashion blogs as a commonly used medium for fashion information is affecting the role and the responsibilities of teachers.
Reliability of reference material 

Knowledge about fashion used to be taught through reference materials such as books, magazines, catwalk videos, trend publications etc.

These sources were commonly accepted as reliable. Created by acknowledged fashion professionals such as designers, fashion critiques or scholars, they set standards and their relevance and authenticity were rarely questioned.

Fashion blogs contain internet user created content and are thus to be analysed regarding their authenticity and reliability of information.

In the current scenario teachers are increasingly responsible to search and identify authentic sources of information for student learning and research to avoid learning of incorrect or irrelevant information particularly in student led research projects.

Nowadays teachers have to increasingly discourage copy-and-paste-practice and blind trust in easily available information. Instead it is a major task now to foster in-depth authentic research and the ability for critical reflection.

Teachers need to demonstrate and to convince students that accurate knowledge and correct representation distinguishes the educated professional from a crowd of laymen.

How else is it justified to spend 4-5 year in an academic institution?

Identification of areas of value

Teachers have to identify areas of skills and knowledge which can be achieved through academic studies only. They need to ensure that fashion education and related academic degrees or diplomas remain an added value to the profession.
Teachers increasingly need to recognize and to cultivate talents and skills in order to clearly demarcate educated professionals from fashion people without academic background or professional training.
Updating of knowledge and teaching methods
Teachers need to adapt to the changed situation. They as well have to constantly update their subject knowledge to keep in sync with the fast changing scenario. Faculties cannot rely on existing knowledge and teaching material any more but need to constantly sight, collect, analyse and edit new relevant material from internet sources for further didactic application. Since fashion blogs have become a part of the industry they need to be understood and explored as a relevant source for information about fashion.

Incorporating students into teaching 

Teachers increasingly need to incorporate students into planning and designing of teaching and learning. Students are well informed and well connected. They are not only learners but also fashion consumers or even bloggers themselves and thus often very well aware about current issues, latest trends and fashion gossip.  They share knowledge and ideas and are thus a useful source for information. 

Teachers need to obtain equivalent knowledge in order to be able to facilitate useful learning.

The learning input has to be relevant to the interest of students, not to that of the teacher.

Conclusion
Fashion blogs are part of the global phenomenon of grass-root journalism which allows anyone to become a publisher irrespective of subject related education or expertise.

An oversaturated market of fashion information published by non-professionals leads to blurred boundaries between educated professionals and self made ones.

Teacher in fashion and related areas need to counteract the devaluation of education and training in fashion in order to protect professional standards and ethics and thus continue to create professionals who add value to the industry.

They need to utilize user generated fashion information as reference points for innovation of methods for teaching and learning, improving own levels of awareness and guiding students regarding changed industry demands and career prospects.
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